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% SUPER AFFLUENT SUPER AFFLUENT
NUMEER OF SUPER VS, TOTAL SUPER AFFLUENT MATURE (GEN X/

AFFLUENT POPULATION MILLENNLAL BOOMERS)

6.697 MIL

1145 MIL

289,000
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Cultured Cosmopolitan

F s lenjoythefiner sideaofife

7
e Cultured Cosmopolitan

pxperiences that will prowide leaming,
cuftuzal imsighls and unigue discoveries

| want things on my terms.

?
o’  Cuality and convenienice drive
purchase dacisions, and mmediate

chion is parameunt. The Cultused

the products, brands and services "'at
meet thesa high expediations,

I'm not slowing down.
Cosmapoitan is
and maintains
astyie.bo keap
his on-the-go pace

The Cutured

International Culture Traveler: Key Nuances

+ While the majority enjoy the finer side-of [ife,
they ara caraful about the financial imoeact.

+ Travelers-from the UK. and China are willing to
pay moee for quality. Nearly all (excluding China)
are cangful with money, and most (excluding Chinz
and Mexico) enjoy discounts and deals:

CONTENT CONSIDERATIONS

The Cuttured Cosmopolitan likes to.pet more detall and understanding from content—whether in the form of unigue stories behind people and
places, deeper insights nto the local cutture; or native advertising Unearthing a historical iInsight: Varled interests also allow for cross-pilar achivity.

WHAT MOTIVATES?

VEDEFH(NILYF DERTE)

T hostimg an event af the

GLOBAL CULTURE

PERSONA i | o

I seek to broaden my mind.
The Cuftured Cosrmopolitan continucusly strives $o bewaridher,
keeping updated on World events and news, traveting the
ghobe, and| Iear"* ng about forelgn cultures and tradibions
ik I wancer, thay surround

ncers bo fearm now things be

tremsaives with T

it them s itellectiaiy 7
motivated and challerge themselves ntellechiuslly ; E Whan | fraval
. | want to come
back changed—

I'm free and confident. _ . ) ok v
The Cultited Cosmopolitan & optimistic bt s | | E TEE;&;‘::
e fuhure znd Sheir 'r:'scc; and wants to enjoy » o nd 5 peopie ™
tha status they ve.achiewed Opporiumities to 1
trava dro seired, and tu-:\,l-.: mavies and concert
performances 30d tothe pleasure of daily life

F'm active and 1mlolued

|n1-.=r-=<L I:,- cld-. ing sctive n pol 'L C
cornmunity, emaronmental catises and f Jr.:lra“mg

International Culture Traveler: Key Nuances
Most are joss likely bo be driven by image.
Travelers from China, however, place Impartance
on material possessions and celabrty,

Hi 8 : Visit Gllifornia [ Gllifornia The Golden Sate of Luxury |
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